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NOTE: 
Q.1 is compulsory, attempt any four questions from the remaining. All Questions carry equal marks. Phones and other Electronic Gadgets are not allowed.
   
Q 1: Objective Questions (provide your answer in your answer sheets)

a) Culture as the sum total of learned beliefs, values, and customs that serve to direct the consumer behaviour of members of a particular society 

· True

· False 

b) Anthropologists have identified three distinct forms of culture learning that is formal, informal and technical learning 

· True

· False 

c) Cues are the stimuli that give direction to motives

· True

· False 

d)  Response is how individuals react to drive or cue and how they behave.

· True

· False 

e) The behaviorist perspective emphasizes results based on stimulus associations and is relevant when consumers’ cognitive activity is minimal

· True

· False
Q2. 
Explain the elements of consumer learning?

Q3. 
What factors determine level of consumer involvement? Discuss

Q4. 
Define Culture. Explain the influence of culture on consumer purchase behavior?

Q5. 
Briefly discuss three elements of attitude formation?
Q6. 

Define consumer behaviour. Explain how consumers affect marketing strategies of companies?
Q7. 
Write a note on any two of the following 

· Rituals 

· Enculturation and Acculturation 

· Languages and Symbol

Q8. 
Write a note on the following 

a) Motivation 
b) Attitudes
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